
Where offset printers, corporate and transactional print departments,
digital (variable) printers, and sign shops all come looking to buy

NOV. 20–22, 2010
10 a.m. – 5 p.m.

DOWNTOWN TORONTO, CANADA
Direct Energy Centre, Exhibition Place

www.printworldshow.com         
Ph o n e: 1-800-331-7408   905 625-7070

■ Top 10 Reasons For Exhibiting PAGE 4     ■ What’s New at Print World PAGE 7

Dig it a l
Of f set

Va r ia bl e
in k jet

EXHIBITOR INFORMATION PACKAGE

TH
EDIRECTION

OF PRINT
The world of shorter-run printing



PRINT WORLD • November 20-22, 2010 • 10 a.m. - 5 p.m. 

Print World: The World of Shorter-
Run Printing is the biggest show of its
kind in North America, welcoming
nearly 10,000 attendees and well over
230 exhibitors to the 2008 show.

With roots dating back to 1986,
Print World has always kept a tight
focus on printing technology and
services for the shorter-run market.

The shorter-run market has grown,

especially with the adoption of digital
presses, wide-format printers and web-
to-print. Now mid-size and large printers
are becoming key players in the short-
run market. More than 7% of 2008
show visitors were from the largest
Canadian print companies, including
Quebecor World (now World Color
Press), Transcontinental Printing, Bowne
of Canada and many others. Large
corporate and institutional print
departments were also represented,

including London Life, Manulife
Financial, University of Toronto, Royal
Bank of Canada, Department of
National Defence, and many more.

Print World occupies over 125,000
square feet of exhibit space at the Direct
Energy Centre. The Direct Energy Centre
is downtown Toronto’s premier trade
show facility, and Canada’s largest and
most advanced show building.

NORTH AMERICA’S

LARGEST SHOW
FOR THE SHORTER-RUN
PRINTING MARKET
A North American trade show
with a long history of keeping
up with the times
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The 2008 show attracted attendees
from all 10 Canadian provinces, 19
American states and a number of
other countries, including Finland,
United Kingdom, Spain, India and
New Zealand.

Exhibitors include the biggest brands
on the international scene. Print
World 2008 welcomed Adobe,
Agfa, Buskro, Canon, Epson,
Fujifilm, GBC, Hans-Grohni

Graphic Technology, Heidelberg,
Hewlett-Packard, Komori, KBA,
Konica Minolta, Manroland,
Müller Martini, Ricoh, Xeikon and
Xerox among other leading
exhibitors. From brand leaders to
highly specialized manufacturers, all
of these companies are brought
together to the centre of the world
of shorter-run printing: Print World.

Direct 
Energy Centre

www.printworldshow.com • Phone: 1-800-331-7408 (905) 625-7070 

“We felt that Print World 2008
delivered one of the HIGHEST
QUALITY SHOW AUDIENCES
we have seen in years. 
Partly as a result we had some 
significant sales.”

Martin Cox
Director of Marketing & Communications

GBC CANADA
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Delivering the expanding 
shorter-run markets
A proven success at delivering the
hard-to-reach, shorter to medium-
length market, Print World attracts

visitors from the full range of
operations catering to this hot print
market. This includes small, mid-size
and large commercial printers with
shorter-run capabilities or interests;

large corporate and institutional print
departments; print-on-demand shops;
digital printers; quick printers; sign
shops; and print brokers and forms
distributors

Because this market is so broad, it is
difficult for sales reps to cover it
adequately. The ideal solution is a
vehicle that will generate more sales
and leads in three days than can be
generated in weeks and months. Print
World provides the perfect venue where
total exhibitor and visitor interest is
focused on this direction of print.

Nearly 10,000 graphic arts
professionals/attendees took in the
last show, held in November 2008.
By successfully adapting to meet the
needs of a changing print market,
Print World is one of the few
printing industry trade shows to
maintain or grow its presence in
the industry. 

CONNECT WITH THOUSANDS 
of hard-to-reach customers

Thousands of qualified buyers of shorter-run printing
equipment and services come to Print World to comparison
shop, network, take home new ideas and product literature,
attend seminars and live demonstrations, and make crucial
investment decisions. Show your solutions to this targeted,
enthusiastic audience by exhibiting at Print World. 

“We were very pleased with
our showing at the 2008
event. Our promotional
efforts before, during and
after the show paid off and it
was a simple decision to sign
up early for Print World 2010.”

Tony Karg
Senior Director of Business

Development and Marketing (Graphic
Systems)

FUJIFILM CANADA INC.
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With roots dating back to 1986, Print
World prides itself on delivering the
highest number of contacts interested
in the shorter-run printing market—the
industry’s largest segment.

BASED ON 2008 PRINT WORLD

Total Attendance: 9,900

DELIVERING THE BIGGEST
PART OF THE PRINT MARKET

Commercial
printers

32%

Quick printers &
copy shops 14%

Design companies 18%

Print brokers & forms
distributors 5%

Specialty printers 2%
Trade houses 2%

General:

Others 
& unstated 
22%

Others 
& unstated 

27%

Production manager
9%

Graphic designer 
12%

Estimator  1%

Job titles:

1-9 employees

43%

Not indicated

26%

10-19 employees 8%

20-49 employees10%

50 + employees 6%

100 + employees7%

Shop size:

Manager/owner

51%

Corporate
Inplants  5%

■ a revamped Print Management 
Seminars program with an 
exciting new line-up and 
improved scheduling

■ the popular Print Software 
Theatre, with on-floor 
presentations of the latest 
software innovations

■ Design City, a “show within a 
show” at Print World, attracting
a new audience of more than 
1,000 graphic designers

■ the International Pavilion, a 
special marketplace showcasing 
manufacturers and suppliers 
from around the world

■ Used Equipment Pavilion, from 
UPEX, the producers of the 
world’s largest used printing 
machinery exhibition

Print World exhibitors reach an 
informed and motivated 
audience keen to learn and shop.

International 
Pavilion

  
 

The best attractions for your prospects and clients
Print World offers special features to attract qualified,
specialized attendees. These features include:

USED EQUIPMENT PAVILION

www.printworldshow.com • Phone: 1-800-331-7408 (905) 625-7070 
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Positioned for 
ECONOMIC REBOUND
Print World 2010 is well positioned for
economic growth and capital renewal,
with many favourable factors 
coming into play:

■ federal extension of accelerated 
depreciation equipment purchases
in 2010 and 2011

■ a stronger Canadian dollar vs 
historical levels reduces cost of 
imported machinery

■ improved economic conditions 
and growing population 
leading to increased demand

■ fourth-quarter 2010 growth to 
answer pent-up demand

■ continued advances in print 
technology and the need to stay 
competitive

■ new harmonized sales taxes 
(e.g. in Ontario as of June 2010) 

■ historic low interest rates

“Investment per worker in Canada for 2010 should surpass
that in other G7 and OECD countries…”

C.D. Howe Institute, Montreal

The importance of timing
Most successful graphic arts shows held in North America
occur in the fall. Print World is no exception.

By mid-November, most conflicting activities, professional
sport playoff calendars, holidays, cottage weekends and
Graph Expo in Chicago are over.

The timing is also excellent for tapping into new
capital spending budgets as buyers prepare for the
new 2011 budget year and a stronger economic
outlook.

“Following a deep recession in both Canada and the U.S. in 2009,
the following year is expected to mark the first leg of the
recovery phase… The economic recovery gains speed in 2011
and 2012 with quarterly annualized growth rates of close to 4%
in Canada and the U.S.” TD Bank Financial Group, TD Economics

SEASON 
FOR BUYING:
New sales tax 

rules and faster
depreciation will spur

business growth

FORECAST GROWTH RATES, 2010-2012

CANADA Average Annual Q4/Q4

‘10F ‘11F ‘12F ‘10F ‘11F ‘12F

Real GDP -1.4 3.3 3.9 2.5 3.9 3.4
All Business Investment -1.9 4.1 7.0 1.7 5.4 7.4 
Machinery & Equipment -2.8 4.5 7.7 0.9 6.1 7.9

Source: TD Bank Financial Group, TD Economics
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1 Gives buyers the opportunity to
see many vendors in one place

2 Visitors want to attend—
75% of show visitors come

with an agenda, and 66% have
pre-selected exhibits they want
to see*

3 Visitors want to see what’s 
new—trade shows are designed

to highlight what’s new 

4 Gives attendees the opportunity
to compare products and features

for purchase or future purchases.
Companies send their decision-makers

5 A trade show is neutral territory.
The attendee is in control of the

agenda, unlike an open house or
sales call

6 A trade show is an integrated live
selling opportunity where you can

bring all the tools in your company’s
arsenal—sales reps, technical experts,
real products for live demonstration,
take-away literature, your CEO—to
the show to communicate and
respond to buyer needs. You can’t
always do that on a sales call

7 Provides attendees and
exhibitors the opportunity to

network with peers. This is the value
of face-to-face, which you can’t get
from virtual events, from the Internet
and other mass-marketing mediums.
You can size up each individual
visitor. Learn prospects’ hot buttons
with effective questioning and
conversation. 62% of Chief
Marketing Officers choose event
marketing as the discipline that best

accelerates and deepens customer
relationships, followed by public
relations at 16%** 

8 Eventually, all companies have to
make purchases to stay in

existence. Trade shows drive
purchasing decisions—many made on
the show floor

9 Trade show exhibits include
valuable collateral promotion in

show guides and web sites that offer
year-round brand-building and “share
of mind” marketing. Exhibitor
promotion codes provided to your best
customers deepen your relationships

10 L eads, leads, leads.

* Center for Exhibition Industry Research, Dallas TX
**EventView 2009 CMO Survey, Chicago IL

www.printworldshow.com • Phone: 1-800-331-7408 (905) 625-7070 

TOP 10 REASONS
for exhibiting in a trade show

“We had a very good
show and made a very
significant sale at Print
World. We’re
contracted for the
2010 event with a
larger booth.”

Dan Murray
BUSKRO CANADA LTD.
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But amidst change there are opportuni-
ties, and for those with a clear strategy,
one of the brightest opportunities is in
shorter-run printing, especially in
colour, often on-demand, increasingly
with variable data, and always at a
high quality expected by customers.

Related to this new shorter-run
emphasis is a need to provide more
integrated services, such as wide-for-
mat printing, finishing, and efficient
prepress and proofing, including online
prepress, CSR and web-to-print or
print-to-web functions.

This is the direction of print.
Many of our industry’s most success-

ful suppliers have succeeded because
they have recognized this market shift
to shorter runs and more colour. By
consistently focusing on this category,
and delivering a solid return on invest-
ment for exhibitors and visitors alike,
Print World has emerged as one of the
top 3 printing shows in North America
and the largest in its category, the
short- to medium-run length market.

Successful printers, small and large,
are investing in new shorter-run tech-

nology, staying abreast of change,
focusing on customer needs, and insti-
tuting smart business and marketing
plans including more online integration.
Large corporations and institutions are
also increasingly recognizing the impor-
tance of well-managed and responsive
corporate print departments, using the
latest technology.

These are the printers and print
organizations that will survive and
thrive to become your best customers
in the future. Meet these customers at
Print World: The World of Shorter-Run
Printing.

The printing industry continues to undergo a major trans-
formation, brought on by technological change both in
print technology and the way information is distributed.
This transformation is rapid and many printers have been
unable to adapt fast enough.

Reach the hottest segment
of the industry…
SHORTER-RUN PRINTING

If you offer 
equipment and products 

for the shorter-run printing
market, there is no better

place in the world to be than
PRINT WORLD: The 
World of Shorter-Run

Printing, Toronto, 
November 2010

“Xerox was satisfied with
the show in terms of
leads or sales. We sold
equipment right at the
show and especially
after the event.”

Jim Bryant
Manager, Events &

Sponsorships
XEROX CANADA LTD
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PRINT WORLD:
What’s new for 2010

■ Enhanced lead retrieval system to improve follow-up sales
■ New exhibitor co-marketing programs for registering more 

qualified buyers, including improved exhibitor code program
■ More promotional targeting to the all-important 

large corporation and institutional print departments
■ New Print Management Seminars line-up and improved schedule
■ Expanded print and online promotional activity
■ Improved shuttle bus service to official hotel
■ Streamlined online registration for improved visitor experience
■ and more!

By strictly limiting the size of offset presses on exhibit to 29"(4- to
6-up sheet size) and smaller, Print World provides the perfect venue
where total exhibitor and visitor interest is focused on this increasing
direction of print.

Nearly 10,000 graphic arts professionals/attendees took in the last
show, held in November 2008. By successfully adapting to meet the
needs of a changing printing market, Print World is one of the few
printing trade shows to maintain or grow its presence in the industry. 

SOLUTIONS FOR
SHORTER RUNS
Digital presses
Shorter-run equipment
Offset 29" and under
Web-to-print
Wide format
Prepress
Bindery
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Why Toronto?
Arguably the short-run printing capital
of North America, Toronto has proven to
be an especially attractive travel
destination for printers. With a greater
Toronto area population of more than
five million and growing—even through
the recession—Toronto is the media,
financial and manufacturing capital of
Canada… and its largest print market.

Toronto is one of the most welcoming
and accessible cities in North America. It
is only a 90-minute drive from the U.S.
border and is within a 90-minute flight
from 60% of the Canadian and 60% of
the U.S. population.

Toronto is heralded as one of the
most multicultural cities in the world.
More than 100 languages are spoken.
Print World and Toronto welcome you.

■ Canada’s largest print market and 
3rd largest in North America

■ Centre of world’s best banking 
system (World Economic Forum)

■ Top 20 City, MasterCard Worldwide 
Centers of Commerce Index

■ Top 10 City, Global Cities Index, 
Foreign Policy Magazine

■ Exciting downtown Toronto show 
location near 7,800 restaurants 
and 32,000 hotel rooms

■ Home to seven English-language 

dailies, two Chinese-language dailies, 
most Canadian book publishers, and 
more than 500 periodicals—a city 
that embraces print

■ Ranked as the safest large  metro 
politan area in North America by 
Places Rated Almanac

■ An entertainment capital. Home of 
the Toronto International Film 
Festival (TIFF), and a major theatre, 
film and TV production centre

■ Home to four professional sports 
teams (hockey, baseball, basketball, 
football) and home of the Hockey 
Hall of Fame

■ 90 minute drive to Niagara Falls

TORONTO—
a popular North American destination

Ontario Science Centre

Art Gallery of Ontario

Royal Ontario Museum

Ontario College of
Art and Design

The only print show to be held in downtown Toronto, Print
World takes place in Canada’s finest venue, the Direct Energy
Centre. Print World offers an unparalleled opportunity for
Canadian, American and overseas visitors to take in a great
show and conference—and enjoy themselves in one of North
America’s most affordable, vibrant and fastest-growing cities.
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At the centre OF IT ALL
industry in the land by number of 
locations

■ More than 9,000 establishment
■ Print World uses Canada’s largest 

and most technically innovative 
trade show facility

■ Large, rectangular floorplan with 
limited cross-aisles, giving all 
exhibitors, regardless of size, superior 
floor traffic

■ Toronto lies at the heart of North 
America’s largest economic zone, 
with a population of more than
73 million within a day’s drive or 
90-minute flight

■ Toronto has the highest concentration 
of printers per capita in North 
America: at the centre of the printing 
heartland

■ Printing is the largest manufacturing 

“Great show as always.”
Stuart Serchuck

BETA INDUSTRIES



An investment that pays off for exhibitors
Print World invests heavily in visitor advertising with proven results. A powerful
integrated promotion campaign runs from October 2009 until the show in November
2010. The campaign includes extensive direct mail, magazine advertising, a dedicated
website, web banners and links, e-mail sponsorships and marketing, fax broadcasts,
exhibitor handouts, exhibitor shipping labels, posters, public relations, and custom-
designed travel packages. Print World also runs a strong face-to-face campaign
promoting word of mouth, with exhibits at Print 09 and Graph Expo 2010 in Chicago,
IPEX 2010 in the U.K., Graphics Canada 2009, and other national shows. Campaigns
will be conducted regionally, nationally and internationally, in English and French. 

Publications
An aggressive advertising campaign
will be launched in a number of
leading North American graphic
arts publications. Press releases pro-
moting Print World will be sent to
all major international and North
American trade publications. The
official show publication, Graphic
Monthly Canada, will carry a full
schedule of display ads in every
issue from October 2009 until the
show date.

Web and e-mail
Major North American trade sites
will carry Print World advertising
with links to the official show and
registration site, www.printworld-
show.com. Heavy web promotion
will also be conducted through
PrintCAN.com, Canada’s printing
news centre, and graphicmonth-
ly.ca, Graphic Monthly Canada’s
site. E-mail marketing campaigns
targeted to tens of thousands of
qualified names will also promote
the show. In all, Print World will
receive well over one million
online impressions.

Direct mail
To guarantee maximum atten-
dance, at least four targeted
direct-mail campaigns will pro-
mote Print World 2010. More
than 100,000 invitations will be
distributed.

Exhibitor co-marketing
Flyers, labels and special advance
registration forms will be provided
to exhibitors for distribution. Wall
posters will be available months
before the show. The Print World
logo and URL will be made avail-
able for exhibitor websites. An
improved Exhibitor Promo Code
program for discounted tickets to
customers will be offered.

Show guide
Graphic Monthly Canada, the
leading printing magazine in
Canada, will publish the official
Print World 2010 show guide in its
November/December 2010 issue.

PRINT WORLD • November 20-22, 2010 • 10 a.m. - 5 p.m. 

A powerful North American
PROMOTION PROGRAM
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TRADE SHOW LEADS 
are the best leads
The incomparable face-to-face marketing opportunities made possible at Print
World forge deeper relationships with customers and build bonds with new
buyers. And you show your equipment and products, rather than just tell. Trade
shows are an independent setting where buyers feel in control: it is your best
chance to make an impression, collect the best leads, and make more sales.

Why your company needs 
to be at Print World
■ To sell your products or services to 

the most densely populated printing 
markets in Canada and the 
northeastern U.S.

■ To reach the fastest-growing shorter-run
print market

■ To be associated with the most dynamic 
sector of the printing industry

■ To meet customers and prospects 
face-to-face

■ To present a strong competitive stance 
and position your company for growth

Maximize your investment
■ Take advantage of free co-marketing 

opportunities: shipping labels, posters, 
logo for your website, all promoting your 
participation in Print World to your 
customers and prospects

■ Show guide advertising in Graphic 
Monthly Canada

■ Pre-show banners on PrintCAN.com link
to your website

■ Promotions on PrintCAN Express 
e-bulletin

■ Sponsorship opportunities at the show: 
contact us

Exhibitor services
As part of your exhibitor package you will 
 receive:
■ Siderail drapery (Height: 3ft., 0.91m )
■ Backwall drapery (Height: 8ft., 2.44m)
■ Carpeted aisles
■ Comprehensive exhibitor manual
■ Paid access to electronic bar code readers 

for easy scanning of visitor badges
■ Free access to the Visual Show Lead 

Retrieval System, a proven method of 
accessing visitor information without 
the cost of bar code readers

■ 24-hour security during the show
■ Storage space if required
■ Material handling (except for equipment)
■ Minimum booth size: 10 ft. x 10 ft. 

(3.05m x 3.05m)

Exhibit rates: (* exchange as of August 2009)

NORTH SIDE OF HALL:
■ per sq ft: $21.00 CDN, $20.00 U.S.*

(per sq m: $226.00 CDN, $215.00 U.S.*)

SOUTH SIDE OF HALL:
■ per sq ft:  $22.50 CDN, $21.50 U.S.*

(per sq m: $242.00 CDN, $231 .00 U.S.*)

Terms
When applying for space:
■ Prior to February 29, 2010, 15% of 

the total payment due with the signed 
Space Application Contract.

■ Between March 1 and July 29, 2010, 
40% of the total payment is due with the 
signed Space Application Contract.

■ After August 1, 2010, 100% of the 
total payment is due with the signed
Space Application Contract.

■ You will be invoiced in accordance 
with the above schedule for progressive 
payments due.

RATES&DATES

“We had a very successful
show with sales of
equipment taking place
during and after the event.
It was an easy decision to
contract early to Print
World 2010.”

Michael Steele
Partner

SYDNEY R. STONE & CO. LTD.
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3D Domed Label Inc.
3deltaE
3L Display
3M Canada
Accenta Display Corp.
Access Imaging
Accu Litho
AClick Inc.
Adobe
Advantage Graphic Supplies
AE Solutions Inc.
Afix
Agfa
Akiles
All Graphic Supplies
AlliedTek Displays
AM. Transport
Amaircare
Amazing Print
Archetype Bag Makers
Asia Pulp & Paper
Atlas Machinery (UK) Ltd.
ATS-Tanner Banding Systems
Avant Imaging & Information 

Management Inc.
Avanti
Avery
Baldwin Graphic Systems
Baldwin Paper
Bard Business Solutions
basysPrint
Baumfolder
Beaver Small Box Co.
Beta Industries
Black Body
Boss Logo
Bowe Bell & Howell
British Used Printing Machinery
Brother
Busch
Business Cards Opportunities
Buskro Ltd Canada
C P Bourg
Cambridge Label
Canadian Metal-ad
Canadian Printer
Canadian Printing Industries 

Sector Council
Canadian Signcrafters Supply
Canadian Wholesale Thermographers
Canclone Services Inc.
Canon Canada
Carbon Computing
Cascades Fine Papers
Cell-a-Net Printer Services
Challenge
Cheelo Graphics Inc.
Cima-Pak Corporation
CJ Graphics
Colour Innovations
DDS Accura
Design City 2009
Design Edge Canada
Destroyit Shredders
DFS & All Trade
DGR Graphic
DIA - Digital Imaging Association
Digital Graphic Inc.
Dingword inc.
DirectJet

DRAABE
Drafting Clinic
Drytac Canada
Duplo
Dura Textiles
Duracut
East West Plastic
EBA
Echolites Corporation
EFI Pace
EFI Proofing Solutions
Empirical
Enfocus
Entire Imaging Solutions
Epson
eShow Display (Canada) Inc.
Estimator Corp.
Estimators' & Buyers' Guide
ExpoSystems Canada
Eyemagine Graphics
Factor Forms
Flash Reproductions
Francotyp Postalia Canada Inc.
FSC Canada
Fujifilm
Full Color Printing & Display
Gandinnovations
GBC Canada
Gerber
Glunz & Jensen
Go Print 2
Graphic Arts Magazine
Graphic Direction
Graphic Monthly Canada
Graphic Technical Services
Graphic Whizard Inc.
Graphics Canada
Graphtec America
Gretagmacbeth
GTI Graphic Technology, Inc.
Hamada
Hans-Gronhi Graphic Technology
HappyFeet Canada/PLS Orthotics
Heidelberg Canada
Heios Trade Inc.
Hewlett-Packard (Canada)
HOP, Inc.
Ideal Image Systems
Ideal MBM
Imprintor/Badge-A-Minit
InfoPrint Solutions
Ingram
INsource
Interface Exhibits
International Binding & Laminating 

Systems
Intraprint
Intuitive Solutions
Island Clean Air
iStockphoto.com
Iwatsu
J & J Manufacturing
Jasdi Magnetics
Jelly Labels Inc.
Jilca International Ltd.
Jinda
K-North Komori
KBA North America
KBR Graphics
Keng Seng

Kompac
Konica Minolta
Kuda
Label Blank
Lami Corporation Inc.
Laservision Graphics
LogoJET.ca
Longford International
Loop Enterprise Inc.
Luga Communication Inc.
M.I.S. Inc.
Macaron
Magnacutters
Magnum Magnetics
Mailing Innovations
Majic Paper
manroland, Inc
MapleJet
Marketforce Multimedia Inc.
Mary Black Recruiting
Maxmedia Graphic Supplies Inc.
MBO
Metro Waste Paper Recovery Inc.
Metroplitan Loose-Leaf Co. Ltd.
Millenium Printing Inc.
Mimaki
MINT-NA
Mitsubishi Imaging
Moll B & R
Mondrian-Hall
Morgana
Moveable Inc.
Mr. Signs
Muller Martini
Multi Color Tech Inc.
MultiCam Canada
Multiple-Pakfold
MyEstimator!
Nagel
NAPL
ND Graphics
Neotech Industries
Neschen Americas
Nikon
Noritsu Canada Ltd.
Norprint
Nyland Graphics Ltd.
Océ
Pageflex by Bitstream Inc.
Pantone
PDS, Pressdown
Pearson Technology Group/

Peachpit Press
PEFC
Peters Steel Rule Dies
Petratto
Plastic & Paper Sales
POP Displays
PostNet
Powis
Predictive Success Corporation
Presstek
PRINT 09
Print Action
Print Finishing Sales & Service
Print Key
Print World 2010
Printable Technologies
PrintCAN.com
Printer Gateway Inc.
Printer's Parts & Equipment
PrintLink
Pro-Tag Group
Process Print & Litho
PSI Engineering
Punch
Quantum Bindery
Quark
Quickmount

R S Canada
Renz
RGD Ontario
Rhin O Tuff
Ricoh
Rimage
Riso
Rite Laminators
RN Mark
Robert E. Thistle
Robert Pope & Co.
Rochling Engineering Plastics Ltd.
Roland
Rosback
Ryobi
Safco
SafeGuard Business Systems
Screen USA
Seal
Seiko
SFI - Sustainable Forestry Initiative
Shutterstock
Signs R Us
Sinclair Forms
Skana Imaging
SNZ Trading Inc.
South Asia Plastics Group Ltd.
Southwest Binding Systems
Spaark
Specialties Graphic Finishers
Spectracolor Trade Printing
Spiral of Canada
Standard
Star Transitions Corp.
Sterling Litho
Sterling Marking
Summa
Supra Business Forms
Sydney R Stone
T.A.S. Films
Talisman Services
TEC Lighting
Teckmark Label
Teleios
Tembec
Terry C. Stapley
Tex Visions
The Silver Sign Inc.
Therm-O-Type
Tiimports
Toronto Craftsmen Club
Trade Pocket Folders
Trade Secret Printing
Tripol
Ultima Displays Canada
Unisource
Value-Rite Business Products
Vantex Enterprises Ltd.
Vidar
Vistek
VPF Recycling
Vweb Media
West-Star Printing
Wiesner Insurance Inc.
World Of Tape
WST Systemtechnik
XCM Graphic Equipment Inc.
Xeikon
Xerox Canada
Xplor International
York Sheridan Joint Design Program
Your Designer
Your Web Department
Zund Canada

EXHIBITORS
Print World 2008


